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The goals of this course are to teach students how to

optimize their LinkedIn profiles for better visibility and

lead generation. Participants will also learn to build a

targeted professional network and engage with their

audience through strategic content. Additionally, the

course will enable them to implement effective lead
generation and client acquisition strategies using

LinkedIn’s tools
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OBJECTIVES

STUDENTS WILL BE ABLE TO:

Understand The Importance Of Linkedin As A
Platform For Business Growth And Lead Generation G

Create A Professional And Optimized Linkedin Profile
To Increase Visibility And Credibility

Develop A Meaningful Linkedin Network By Connecting
With Targeted Individuals

Implement A Content Strategy To Engage Potential
Leads And Build Authority On Linkedin

Learn How To Send Personalized And Effective Messages
To Nurture Relationships With Potential Clients

Build And Manage A Lead Generation Funnel Using
Linkedin's Free Tools

Track Linkedin Performance Using Analytics To Make
Informed Decisions And Improve Results
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MODULE 1:

INTRODUCTION TO LINKEDIN AND ITS IMPORTANCE FOR BUSINESS

@® Overview Of Linkedin For Personal Branding And ‘
Business

® How Linkedin Compares To Other Social Media
Platforms For Professional Networking

® Defining Your Linkedin Goals (Networking, Lead
Generation, Client Acquisition) ‘

® Basic Linkedin Terminology And Features

2zl Set up or refresh your LinkedIn profile based on
your business goals

MODULE 2:

LINKEDIN PROFILE OPTIMIZATION

® Crafting A Powerful Headline That Grabs Attention
® Writing An Effective Linkedin Summary

Focus On Value And Call-To-Action
@® Optimizing The Experience Section For Credibility




—

® Enhancing Your Profile With Media, Skills,
Endorsements, And Recommendations

rask: Conduct a Linkedin profile audit and implement ‘
recommended changes outcomes

MODULE 3:

BUILDING A QUALITY LINKEDIN NETWORK

@® Understanding The Importance Of Quality |
Connections Vs. Quantity |

® How To Identify And Connect With The Right |
People (Potential Clients, Partners, Etc.)

And Starting Conversations

® Engaging With Your Network Through Comments

|
|
@® Best Practices For Sending Connection Requests ‘
|
And Interactions |

|

25k: Send targeted connection requests to
relevant professionals
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MODULE 4:

CONTENT CREATION FOR LEAD GENERATION

® The Importance Of Posting Regularly: Linkedin’s ‘
Algorithm And Visibility

@® Types Of Content That Perform Well On Linkedin |
(Posts, Articles, Videos, Etc.) |

@® Sharing Insights, Success Stories, And Solutions i
To Client Pain Points .

@® Best Practices For Creating And Sharing Content ‘
That Attracts Leads

azk:Create and schedule content for the next
two weeks

MODULE 5:

MESSAGING AND BUILDING RELATIONSHIPS

® How To Craft Effective Cold Messages
® Building Rapport Through Personalized Messages

|

|

@® Following Up With Potential Leads: Best Practices |
For Timing And Tone '

|

|
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® How To Maintain Client Relationships Through
Linkedin

©

asl: Role-play client acquisition scenarios and develop
a follow-up plan G

FINAL PROJECT

Create a LinkedIn lead generation strategy that includes profile
optimization, targeted connection-building,messaging and

content creation. Present results and learnings from
client acquisition efforts.
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® Transitioning From Linkedin Messages To
Calls Or Meetings

©

"asle: Practice writing and sending personalized
messages to connections G

MODULE 6:

BASIC LEAD GENERATION STRATEGY ON LINKEDIN

@® Identifying Your Target Audience On Linkedin

® Building A Lead Generation Funnel Using
Linkedin Tools
Using Linkedin’s Free Tools For Searching And
Filtering Leads

@® Nurturing Leads Through Consistent Engagement
And Follow-Up

asle Create a simple lead generation funnel and identify
potential leads
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MODULE 7:

LINKEDIN ANALYTICS AND TRACKING YOUR SUCCESS

©

® How To Use Linkedin Analytics To Track Profile C
Views, Post Engagement, And Connection Growth

® Identifying Key Performance Indicators (Kpis) For
Lead Generation

® Making Data-Driven Decisions To Improve Profile
Performance And Outreach Strategies

® How To A/B Test Messages, Content, And Outreach
Strategies

‘ask: Review and analyze your LinkedIn analytics for
the past month

MODULE 8:

CLIENT ACQUISITION AND BUILDING LONG-TERM RELATIONSHIPS

@® Strategies For Turning Linkedin Conversations Into
Business Deals

® Building Long-Term Relationships With Clients
Through Linkedin

® Gathering Testimonials And Case Studies To Build

Credibility TS \/ i'




